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Introduction 

In India, sex determination before birth and post birth discrimination against 

the girl child has increasingly led to an alarming situation. Census of 2011 showed a 

significant declining trend in the Child Sex Ratio (CSR) between 0-6 years which 

declined to an all-time low of 918. Strong socio cultural and religious biases, 

preference for son & discrimination towards daughters has accentuated the problem. 

Coordinated & convergent efforts are needed to ensure survival, protection and 

education of the girl child to make them realize their full potential.  

The Government announced Beti Bachao Beti Padhao programme to 

address the issue of decline in CSR through a mass campaign & multi-sectoral 

action plan in 100 gender critical districts across the country. Prime Minister Shri 

Narendra Modi accorded top most priority to this issue by himself launching the 

Beti Bachao Beti Padhao campaign from Panipat district in Haryana on 22nd  

January, 2015. 

With a mission to increase awareness about the program specially in rural 

India, a special awareness campaign was launched by the Directorate of Field 

Publicity, Ministry of Information and Broadcasting, Government of India in 

February- March 2015 in collaboration with the Ministry of Women & Child 

Development. 

As part of this campaign 112 programmes have been organized in 75 critical 

districts identified by the WCD Ministry. In this connection, it is pertinent to 

mention that BBBP was included as a theme for the Special Outreach Program (SOP) 

funded by M/o Information & Broadcasting and as such it was part of the SOP 

campaign conducted by DFP with its own funds also.  

The 22 Regional Offices spread across the country were involved in the 

campaign. The maximum number of 18 programs were organized by the North 

Western Region (comprising of Haryana, Punjab and Himachal Pradesh) followed 

by Maharashtra & Goa Region (14 programs), Rajasthan (10), J&K (10), Gujarat (8) 

and Uttrakhand & Western UP (8). Most of the other Regions organized between 2 to 

6 programs. Through these programmes 1, 48,813 people were directly reached. The 

campaign got overwhelming print and electronic coverage and tremendous support 

from other media organizations of Ministry of I&B and other GOI Ministries and 

State Departments.  
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Program Activities 
 

The 22 Regional Offices were able to directly communicate with 1, 48,813 
people through 112 programmes in 75 critical districts. 

As part of the programme in the villages, meetings/group discussions were 
organized with opinion leaders to enable them to mobilize people in their villages to 
participate in the programme and become informed messengers to carry the 
message forward in the days and months to come after the DFP programme were 
over. The village Sarpanch and members of the Panchayat, ANM’s, Aanganwadi 
workers, ASHA Sahayoginis were roped in for this purpose. Film shows were 
organized in the evening at a central venue so that message through film screening 
was provided to the villagers and an announcement of the next day’s awareness 
public meeting/quiz competition was made during the film show.  
 

Rallies of the beneficiaries were organized in the village so that villagers who 
were unable to attend the programme could get to know of the messages and a buzz 
was created in the village. School principals, teachers, ICDS staff played an 
important role in mobilizing the people for the rally. At the main function, public 
representatives including local MPs, Ministers in the state government, MLAs, Zila 
Pramukhs, Pradhans & village Sarpanch participated with full vigour. Subject 
experts including doctors not only informed the villagers about the selected themes 
but also answered their queries. Quiz competition was organized on the theme and 
prizes were distributed to the winners at the function. The quiz competition made 
the villagers listen attentively to the subject experts so that they could win prizes. 

 
 At some places cultural programmes were organized by the Song & Drama 

Division, a sister media unit of M/o Information& Broadcasting. Their programmes 
were able to attract lot of people to the venue. Photo exhibitions were also 
organized, a times by DAVP at the programme venue & during film shows. 

1531 Feedbacks were collected from the villagers about the BBBP programme 
during these campaigns. The programme activities undertaken as part of this 
campaign are given in the table below: 

 
Type of Activity No. of Activity 

No. of Programmes 112 
Rallies 101 

Group Discussion 516 
Quiz Competition 153 

Public Meetings 112 

Film Shows 176 

Photo Exhibition 153 

Feedbacks 1531 
Audience Reached(direct) 1,48,813 
Value of press coverage 12,44,889 
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Highlights of the Campaign 

1. Reach of the campaign: The 22 Regions throughout India were able to 

directly communicate with 1,48,813 people through 112 programmes 
organized in 75 critical districts in Feb-March,2015. The number of people 
indirectly reached through these programmes is estimated to be about  
7,44,065 i.e about five times the number of people directly contacted as it is 
considered that if a family member is made aware through any awareness 
programme, he/she will make 5 others in the family aware about the issues.  
This figure does not include the multiplier effect of the campaign through 
media coverage of the program. 

 
2. Innovations carried out during the campaign: The campaign saw many 

innovations which were carried out by various Regional Offices. Efforts were 
also made to rope in people from other neighboring and adjoining villages.  
 

 Release of Special Postal Cover on BBBP.-Col Rajyavardhan Rathore, 
MOS, M/o I &B unveiled a special postal cover on BBBP developed by 
DFP, Rajasthan in a BBBP program in village Dhankya. The Special 
Cover will be used for official communication and has also been 
distributed amongst various stakeholders including media 
representatives and it was appreciated widely. DFP, Rajasthan also 
distributed a signed letter from the Hon’ble Minister to residents of 
20 villages on the need to save the girl child before the program. 

 
 Honoring of local women achievers - Local women achievers were 

honored so as to make them local role models. This novel approach 
helped gather a large number of crowds who came to see and hear 
their success stories. Inspired by DFP’s programs, Smt. Nanda Gujar of 
SavkhedBhoi, Block Deulgaon Raja, District Buldhana, who had been a 
victim of child marriage herself, voluntarily carried forward the 
message and prevented 6 child marriages in her area within a month. 
She highlighted the same at the concluding event and the press 
conference organized by DFP, Pune. While DFP Rajasthan got their 
interviews broadcast through AIR & DD, DFP Maharashtra & Goa 
gave some of them a platform at the Concluding Function press 
conference where they narrated their success stories themselves. DD 
News carried a special half an hour program on the national channel 
on the women honored by DFP, Rajasthan. DFP, Madhya Pradesh & 
Bihar got half an hour program on BBBP campaign in their respective 
local DD channel. 

 
 Whatsapp & Social Media campaign on BBBP –Since female foeticide 

is as much a problem in urban areas and amongst literates as in 
villages, so to reach the urban populace and to have a multiplier effect, 
the on ground campaign was backed by a social media campaign. Col. 
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Rajyavardhan Singh Rathore has released the special campaign for 

social media through Whatsapp on BBBP during the program in 
village Dhankya, Jaipur organized by DFP Rajasthan.  DFP, 
Maharashtra & Goa also created their own whatsapp video in Marathi 
on the theme. DFP Andhra Pradesh & Telangana also used social 
media to back up it’s on ground campaign. 

 

 Sukanya Samridhi Yojana- DFP, Rajasthan in partnership with the 
Postal Department got savings accounts opened for young girls under 
Sukanya Samridhi Yojana during the BBBP program organized by it. 
The passbook to young account holders were distributed in the 
program organized by DFP, Rajasthan. 

 

 Oath for protecting girl child -After the programmes, the DFP Units 

encouraged the villagers to take an oath to discourage child marriage, 
treat daughters and sons alike, Pledge to protect and educate the girl 
child was administered to all participants in programs organized by 
DFP Orissa, DFP Uttrakhand & Western UP, DFP North West Region  
and DFP, Rajasthan. 
 

 Health camps – Since anaemia is a major health concern amongst 

young women in India, girls in the villages were encouraged to get 
their Haemoglobin tested in the Health camps organized along with 
the DFP programmes. Supplements for girls were also provided at the 
some of the programs organized by DFP Rajasthan and DFP, 
Maharashtra & Goa. 

 
 Painting, Elocution & Rangoli & other Competitions on BBBP – 

Painting competition and elocution contest on “Mere Sapno ka Bharat- 
Ek Beti ki Zubani” were organized during the programs organized by 
DFP, Rajasthan. Rangoli Competition was organized by DFP, 
Maharashtra & Goa where young girls expressed their vision on BBBP 
theme. Song Competitions on the theme of “Save the Girl Child” were 
also organized in villages. Variety of competitions such as Baby Show, 
Essay writing, Patriotic Songs competition were organized by DFP, 
Andhra Pradesh & Telangana Region. 
 

 Inputs on good nutrition -A stall on Nutrition was set up and 
demonstrations on how nutritious food can be prepared at home was 
organized with cooperation of Food and Nutrition Board, Hyderabad 
in program organized by DFP, Andhra Pradesh & Telangana. 
 

 Utilization of DAVP’s Multi Media Van on BBBP- DAVP’s Multi 
Media van designed on the theme was utilized at some of the program 
venues through coordination with DAVP. The people gathered at the 
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program venues visited these vans and benefitted from them. 
 

 
3. Orientation & Closing Workshops: Orientation & Closing Workshops were 

organized by DFP Regional offices. Before kick -starting the campaign, a one 
day workshop to chalk out the Communication Strategy for the campaign and 
orient the field staff on the theme were done at Regional Offices. Subject 
experts from both government and non-government sectors oriented the 
officers on the theme. Closing workshop was also organized wherein media 
was also invited and the experience and achievements of the campaign were 
shared with them. 
 

4. Innovative Communication Material: DFP’s Regional Offices developed 
some informative communication material to make the campaign complete. 
WCD ministry had provided only two types of posters and pamphlets as 
publicity material. DFP ROs developed material such as one-page calendar 
with PM’s Action Points on BBBP, pamphlets in local languages, exhibition 
standees on the various themes of girls education, safety, security etc, 
whatsapp videos, banners, posters, handouts etc which were found to be 
useful. 
 

 
5. Reaching out in difficult terrain & border areas: The DFP campaign covered 

hilly and mountainous terrain of North East, J&K and Uttrakhand to 
Lakshadeeep. The Naxal affected areas including those of Jharkahnd were 
also part of this campaign. Campaigns were also organized in border areas 
and some of the most backward districts of the country. 
 

6. Participation of Elected Representatives in the campaign: The programmes 

saw a good representation of the local elected representatives MPs, State Govt 
Ministers, MLAs attended 22 of the 112 programmes & workshops conducted 
throughout the country. All the elected representatives appreciated the 
quality of programmes conducted by the various DFP units and stressed on 
the need to conduct more of such programmes regularly in the villages.  
 

7. Message through cultural performances by Song & Drama Division 
(S&DD) – Cultural programs such as magic shows, Street plays and others on 
the theme by S&DD, M/o Information &Broadcasting, Govt of India were a 
major hit and crowd puller at the programs organized by DFP. They helped in 
getting more attention of the people and better gathering as people enjoyed 
the cultural programmes along with information on the issues in an 
entertaining way. The units also got the co-operation of local NGOs in 
organizing the programmes.  
 

8. Good coverage by print & electronic media: Coverage of all the programmes 
in the electronic & print media helped in reaching out the message to wider 
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audience outside the villages. While DFP Rajasthan got their interviews 
broadcast through AIR & DD, DFP Maharashtra & Goa gave some of them a 
platform at the Concluding Function press conference where they narrated 
their success stories themselves.  DD News carried a special half an hour 
program on the national channel on the women honored by DFP, Rajasthan. 
DFP, Madhya Pradesh & Bihar got half an hour program on BBBP campaign 
in their respective local DD channel. The total print media coverage of all the 
programs and workshops put together amounted to around 12 lakhs 45 
thousand rupees of paid publicity. 

  
 

Tendencies targeted by DFP 

  
With the experience of rural communication of the last so many years, DFP officers 
and functionaries have understood well the tendencies and ill practices prevalent in 
various parts of the country which has been responsible for the sad plight of girl 
child. Equipped with the knowledge of the social structure and fabric of various 
states and regions, an effort was made, during the course of the programmes, to 
dispel the myths & create awareness amongst the people against these ill practices. 
Some of the myths, tendencies and ill practices that DFP functionaries encountered 
in the villages which were  found to be responsible for female foeticide ,negligence 
of education for girl child and their lower status in the society are:   

 Prevalence of dowry leading to lower preference for girl child 
 Treating daughters inferior to sons and they being considered burden 
 Delay and negligence in the treatment of baby girls.  
 Child marriage so as to prevent honour of women  
 Men in the rural areas do not take much interest in the medical treatment of 

women 
 Lack of separate  functional toilets in schools hindering their education 
 Lack of transport facilities from villages to colleges hindering higher 

education for girls 
 Domestic violence 
 Division in land holding  and denial of property rights to women 

 
 

Feedback of the General Public 

As part of the campaign, 1531 feedbacks were collected by DFP during it’s 
programs. Feedback from the public and stakeholders revealed that a good number 
of people in the far flung villages were not aware of the Scheme before the 
awareness programme was organized by DFP .The programmes were widely 
appreciated as DFP provided a rare platform for officials from diverse implementing 
departments to interact with the opinion leaders, Anganwadi workers social activists 
and general public. The audiences were sensitized about the rights of the girl child. 
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There was also deep appreciation for all the schemes launched by the Government of 
India for the empowerment of women and welfare of the girl child.    

Village functionaries appreciated the efforts of DFP for creating awareness and 

reaching out to even the most remote part of the country .Village functionaries and 

the public also requested DFP to hold more of such awareness programmes in future 

so that the targeted beneficiaries are empowered. The gist of the feedback from 

across the country is given below: 

 People, in general, appreciated the initiative for the protection and 

development of girl child through BBBP and felt that the awareness 

programmes should be organized in all the districts.  

 The rural audiences feel that sex determination of the foetus  is a major social 

evil and all those involved in such activities should be punished. People 

opined that the government should strictly implement PC&PNDT Act 

throughout the country. 

 More incentives should be given for girl child including reservation in 

education & employment. 

 Dowry Prohibition Act should be strictly implemented.  

 Right to property for women should be strictly enforced. 

 Villagers were not much aware about a several governmental schemes for the 

all round development of the girl child. 

 The local people feel that there are many factors which play a major role in 

changing the attitude of society towards the girl child, and local institutions 

like Panchayats, Government Bodies and elected representatives of the people 

can play a major role. Participation of Ministers and local PRIs were vital for 

making the programs more effective. 

 Local girl achievers were honoured by DFP in most of the programmes. This 

was appreciated and they felt that this should carry in future programmes 

too. 

 People welcomed Sukanya Samridhi Yojana but some felt that Rs.1000/- for 

opening an account is too much for a poor person. 

 Several government welfare schemes particularly those for the girl child (like 

Sukanya Samridhi Yojana, free girls education, women reservation ,women 

empowerment schemes etc.) for overall development of the girl child made 

them feel empowered. 
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Suggestions for Future Campaigns 

The following are some of the suggestions which has come up from the 
various Regional Offices of DFP : 

 Sufficient time should be given to plan the campaign. Ideally the budget 

should reach ROs by May end. 

 Awareness programmes should be for at least 3 days (one day for on ground 
preparations and pre-publicity  in nearby villages and two days for various 

activities ) so as to have maximum impact.  

 The total budget for one programme should be around 75000/- so as to 
organize quality program. 

 Instructions from the WCD Ministry to their counterparts in State Govt. to 
offer full support to DFP for organizing the programs will help in better 
coordination. 

 Enough publicity material in form of brochures/handouts/posters/short 

audio & video clips and short videos for Whatsapp should be provided by 

client ministries. 

 Publicity material in regional dialect along with few edutainment films will be 

of great help. 

 The client ministries can be asked if they require feedback on any specific 

issues.  

 Sufficient time should be there for chalking out the campaign in coordination 

with other media units and state government departments.  

 It is better to organize awareness campaigns on BBBP in all vulnerable areas, 
even those not in the list of selected high risk districts. For example, selling of 
girl children is more in Nalgonda district (A.P), which was not in the selected 

districts list.  

 The campaign period in case of Jammu and Kashmir region should be from 
June to October only. Due to heavy snow fall and harsh weather conditions in 
most of the district of the state during winter months, successful and result 

oriented awareness activities cannot be organized from October to March 

 More coordination is required among various Media Units of Ministry of I&B 
including AIR, Doordarshan, DAVP & Song & Drama Division for effective 

communication. 

 More such programmes could be planned in a scientific method for the 

identified high risk areas/districts where the sex ratio is declining. 

 The Song & Drama division of the Ministry must accompanied the DFP 
during such programme in future for better impact among the targeted 

audiences.  
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North-West Region, Chandigarh 

The states of Haryana & Punjab have the highest number of critical districts in 
the country. The Mahendragarh district of Haryana has the lowest Child Sex Ratio in 
the country. Thus, both these states require a big push in this area. The programmes 
elicited a very good response from the people with huge participation from women 
as well. An audience of nearly 22,500 attended the 18 programmes organized in 13 

critical districts of Punjab, 
Haryana and Himachal Pradesh. 
Besides, awareness was also 
created through village visits in 
the pre publicity phase where 
again an audience of nearly 10,000 
people is estimated to be touched.  
The Song & Drama Division 
troupes were helpful in drawing 
the crowds. Local girl achievers 
were honored by DFP in most of 
the programmes. Rallies by school 

children were organized to create a buzz in the village about the issue and pledge 
against female feticide were also administered in some of the programs. A large 
number of programs were attended by the Deputy Commissioners/Addl. Deputy 
Commissioners of the districts and by SDMs in some places.  
 

Communication material such as exhibition standees, pamphlets, posters and 
banners were developed by DFP, NW Region on the theme and used during the 
campaign. 

Maharashtra & Goa Region, Pune 

A total 10 critical districts in Maharashtra and Goa (Maharashtra 9 and 1 in 

Goa) have been identified as 

critical by WCD Ministry. Beed 

district with a child sex ratio of 

807/1000, against the national 

average of 917- had shot into 

national limelight five years 

ago following heinous 

incidents of female feticide, 

resulting in a massive 

crackdown on errant medicos. 

Thus, in a progressive looking 

state of Maharashtra this is a 

reverse trend highly non conducive for healthy growth. Gender discrimination and 
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rising demand for dowry seem to be the main cause. With literacy rate above 80% in 

the region, the change in the mindset is the way forward.      

14 programmes (in 9 districts in Maharashtra and 1 in Goa) were organized 

by DFP in the Region. Approximately 23,451 people participated and 290 feedbacks 

were collected in these programmes. The region discovered several real life heroes 

from the villages who were projected as role models throughout the campaign. This 

novel approach helped gather a large number of crowds who came to see and hear 

their success stories. A good number of student participation in the campaign 

ensured positive impact on young minds. Inspired by DFP’s programs, Smt. Nanda 

Gujar of SavkhedBhoi, Block Deulgaon Raja, District Buldhana, who had been a 

victim of child marriage herself, voluntarily carried forward the message and 

prevented 6 child marriages in her area within a month. She highlighted the same at 

the concluding event and the press conference. Direct interaction with drop outs-

turned –successful students inspired young participants. A whatsapp clip was 

prepared to spread the message even after the conclusion of the campaign. The 

Campaign was widely publicized in Print and Electronic media. The clippings 

gathered from print media amounts to publicity worth Rs. 2, 10,000.   

Shri Rajendra Patni, MLA, Karanja, Washim District,   Dr. Neelam Gorhe, 

Renowned Social Activist and MLC, and also District Level public representatives, 

IAS Officers, Other State Government Officials participated in the Campaign. 

Rajasthan Region, Jaipur  

Rajasthan, the largest state of 

India, has about 10% of the critical 

districts identified by Ministry of 

WCD. These 10 critical districts 

are: Jaipur, Alwar, Dausa, 

Dholpur, Sawai Madhopur, 

Bharatpur, Karauali,   

Sriganganagar, Sikar & 

Jhunjhunu. The sex ratio of 

Rajasthan is 926 per 1000 males. 

The literacy rate in Rajasthan has increased significantly in the recent years. From an 

average of 38.55 % (54.99% male and 20.44% female) in 1991, the state’s literacy rate 

has increased to 67.06% (80.51% male and 52.66% female) in 2011. But the persisting 

traditional mindset and preference for male child has resulted in skewed sex ratio in 

the state. 
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To target this mindset, DFP Rajasthan organized 10 special awareness 

programmes one each in each critical district. The campaign was targeted for mostly 

rural and semi urban population. Through the campaign awareness about the issue 

of female foeticide and the need to protect and educate girl child was created. 

 13 local women achievers were honoured in these programs so as to make 

them local role models. Painting competition and elocution contest on “Mere 

Sapnoka Bharat- Ek Beti ki Zubani” was organized and oath to save and educate girl 

child was administered during the programs.   Around 9500 people were contacted 

directly and 132 feedbacks collected in these 10 programs. The programmes were 

widely covered in print and electronic media. The total print space in the 

newspapers amounted to around 1lakh 61 thousand rupees of paid publicity.  

In the closing programme at village Dhankya at Jaipur, Col. Rajyavardhan 

Singh Rathore Participated as Chief Guest .The  WCD Minister of Rajasthan Mrs. 

Anita Bhadel and the Ambassador of Beti Bachao in Rajasthan, MLA Princess Smt. 

Diya Kumari participated in the Orientation workshop for its Field officers .One MP 

& MOS in Govt of India and five MLAs including Urban Development Minister of 

Rajasthan,Mr. Rajpal Singh 

Shekhawat and MLA of Dausa Mr 

Shankar Lal Sharma graced the 

programs organized by DFP, 

Rajasthan. Shri Narpat Singh Rajvi, 

MLA from Jaipur was the Chief 

Guest at the Closing Workshop.  

A special cover developed by 

DFP, Jaipur on BBBP was unveiled 

by Col Rajyavardhan Rathore, 

Hon’ble MOS, M/o I&B at village 

Dhankya on 14th March,2015 . Since female foeticide is as much a problem in urban 

areas and amongst literates, so as to reach them and to have a multiplier effect, the 

on ground campaign was backed by a social media campaign. A special what’s app 

video campaign was developed and used by DFP, Rajasthan. 

A one-page calendar with PM’s suggested action points for BBBP was 

distributed amongst villagers .Backpacks &Wall clocks with DFP & BBBP Logos and 

message was given away as prize items during various competitions during the 

programs. Coffee Mugs, table clocks, mouse pad with attractive BBBP logo was 

distributed amongst opinion makers. 
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Jammu and Kashmir Region, Jammu 

5 critical districts have been 

identified in Jammu & Kashmir 

Region .The identified districts 

are Jammu and Kathua from 

Jammu division and Pulwama, 

Anantnag and Budgam from 

Kashmir division. The region 

organized 10 awareness 

programmes on BBBP theme, 2 

programmes in each critical 

district. Since 16 out of 22 

districts in the state are under the 

influence of snow and severe cold from October to March every year, it is difficult to 

organize awareness activities on important schemes and programmes at grass root 

level. Frequent bandhs and strikes in Kashmir valley also hamper work. Despite all 

odds, 8200 people were reached and 141 feedbacks collected through these 10 

programs.The programmes were attended by the District Development 

Commissioner, District Session Judge, Sub-Divisional Magistrate, Chief Education 

Officer, Chief Medical Officer, Child Development Project Officer, Principals of the 

School. 

Gujarat Region, Ahmedabad 

DFP Gujarat region organized eight special programmes in six critical districts of the 
region. Seven of the programmes were organized in five districts of Gujarat 
including two each in Rajkot and Ahmedabad while one programme was organized 
in UT of Dadra & Nagar Haveli. 
UT of Daman & Diu is proposed 
to be covered in the next phase. A 
total of 8 rallies, 24 film shows, 42 
oral communication and 30 photo 
exhibition programmes were 
organized as part of the campaign 
,thus, targeting an audience of 
around 15 thousand directly. A 
total of 43 feedback reports were 
collected during the campaign. 
Most of the respondents were 
aware of the adverse sex ratio in 
the country and welfare schemes initiated by government for girl child. However, 
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very few were aware of severity of the crisis and the current sex ratio in the country. 
Opinion makers and educated sections expressed the need for creating awareness on 
the issue to tackle the problem.' 

DAVP outdoor publicity van designed on the theme remained present in 6 of the 

programmes organised while there was participation of Song & Drama artistes in 

two programmes.  

Several local dignitaries graced the programmes including Gujarat Education 

Minister Shri Bhupendra Singh Chudasama who was present at Keliyavasna in 

Ahmedabad district. Loksabha MP from Bardoli Shri Prabhubhai Vasava was 

present   at the programme in Haripura village in Surat district.  

The programmes were widely covered in print and electronic media. Around 650 

column cm of press clippings have been gathered amounting to around 1.5 lakh 

rupees of paid advertisement.  

 

Uttarakhand and UP (West) Region, Dehradun 
The Uttarakhand and Western UP  Region covers both hilly and plain areas .The sex 

ratio is higher in Uttarakhand than Western UP. In Almorah district of Uttarakhand , 

there are 1139 females per 1000 males while in GautamBudh Nagar it stands at 852. 

In all eight programmes were 

organized in 7 critical districts 

identified by WCD Ministry. In 

the programs organized by 

DFP,local school headmasters 

were invited and they gave 

commitment  to take steps to 

facilitate education of girls from 

weaker economic backgrounds. 

Oath to the audience was also 

administered to neither support 

nor commit female infanticide. Local women achievers and change agents were 

honoured during the programmes. 

 

15,100people were reached and 54 feedbacks were collected during the programmes. 

As per the guesstimate of our field functionaries, due to adequate press coverage 

about 2.5 to 3 Lakh people were reached through the programmes. 

Total print space captured through these programmes was 410 square centimetres 

which in money terms translates to Rs 17,425/- as per standard rates. 
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Meghalaya, Mizoram & Tripura Region,Shillong 

MMT Region has organized 6 Special programs on ‘Beti Bachao, Beti Padhao’ in the 

selected Ribhoi district of Meghalaya; Saiha district in Mizoram and South Tripura 

district of Tripura. Two programs were organized in each district. The sex ratio in all 

the three states is higher than national average. Rallies, photo exhibition, oral 

communication, quiz competitions were organized. DAVP Mobile Vans were also 

present during the 

programmes. The programs 

were carried out in close co-

ordination with the District 

Deputy Commissioner of Siaha 

District SDC, DD News, NGOs 

like MTP (Mara ThyutliaPy), 

MCHP (Mara Women’s 

association), Church Leaders, 

Anganwadis, Health workers, 

School Authorities and Village 

Councils.3,800 people were 

directly reached through 

these programsand 70 feedback collected . The local officials felt that there 

is an urgent need to reach out through awareness campaign to all the 

Critical districts; especially West Garo Hills since the Sex Ratio is declining 

drastically. 

 

Andhra Pradesh &Telangana Region, Hyderabad 

In Andhra Pradesh and Telangana Region, five programmes were organized in three 

critical districts -Kadapa district in Andhra Pradesh, Hyderabad district in 

Telangana and Yanam, Pandicherry (UT)- as part of the BBBP campaign. Programme 

venues were selected where awareness levels were low. As part of the campaign, 

message oriented skits/street plays/cultural programmes on child marriages and 

anti-dowry with the local college/school students & artists in local dialect were 

organized. Variety of competitions such as Baby Show, Essay writing, Patriotic 

Songs competition were also organized. Interactive sessions were organized with 

women youth and adolescent girls to enlighten them on negative effects of gender 

imbalance. NGOs were involved to mobilize target audience. A stall on Nutrition 

was set up and demonstrations on nutritious food with cooperation of Food and 

Nutrition Board, Hyderabad were also held. Photo Exhibition on BBBP organized 
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with the cooperation of the Field Exhibition Office, DAVP, Hyderabad. The unit also 

prepared pamphlets on BBBP in Telugu and Urdu languages and distributed to the 

participants. Elected representatives from Ward members to Member of Parliament, 

Field level officials to District level officials were involved in the campaign. 2 MLAs, 

one MP were chief guest at 3 different programs. In the campaign, use of modern 

information technology 

& social media like 

email/ SMS/ 

Whatsapp/Facebook etc 

was done to disseminate 

the message. The BBBP 

campaign reached 

14,000 people directly 

and another 2 lakh 

people got the message 

indirectly through 

media coverage. 

 

60 feedback reports were collected by FPUs on Beti Bachao/Beti Padhao (BBBP) 

during the campaign. People in general appreciated the initiative for the protection 

and development of girl child through BBBP and felt that the awareness 

programmes should be organized in all the districts.  People opined that the 

government should strictly implement PC-PNDT Act throughout the country. More 

incentives should be given for girl child including reservation in education & 

employment. Dowry Prohibition Act should be strictly implemented. Right to 

Property for women should be strictly enforced. 

 

Nagaland & Manipur Region, kohima 

Total four programs were organized on 
BBBP in two critical districts of Longleng 
(Nagaland) and Senapati district 
(Manipur). Overall 20 feedbacks were 
collected and more than 800 people were 
reached. Village Council Chairperson, 
Village Development Board secretaries, 
Student leaders, NGOs, Child welfare 
Committees, Juvenile Justice Board, and 
Special Juvenile police Unit, District 
administration etc participated in the 

programs. Resource persons from the Social Welfare Department and Postal 
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department were roped in to speak on the occasions. Deputy Commissioner of 
Longleng District, Regional Director, Ministry of Health and Family Welfare, Govt. 
of India, etc attended the programs. Village functionaries such as Village 
Chairpersons, Village Development Board Members and Secretaries, District Welfare 
Departments   appreciated the efforts of DFP for creating awareness and reaching 
out to even the most remote part of the country. 

Kerala-Lakshadweep Region, Thiruvanthapuram 

In Kerala-Lakshadweep Region, Thrissur District and Lakshadweep were selected to 
give focused publicity on BBBP. 4 programmes were organized – 2 in Thrissur and 2 
in Lakshadweep (Kavaratti and Agatti). About450 people were directly reached 
during these programs. 

The awareness activities were 
conducted in association with 
Health Department, PRI, SHGs, 
ICDS and SSA. Experts from the 
implementing Departments 
interacted with the audience. The 
audience in all the programmes 
was carefully selected to include 
Anganwadi teachers, opinion 
leaders and social workers. This 
was done to ensure that they 
would disseminate the 
information to all persons in their 
respective areas. The talks by experts included case studies and experiences which 
the audience found to be extremely useful.  

The programmes were widely appreciated as DFP provided a rare platform for 
officials from diverse implementing Departments to interact with the opinion 
leaders, Anganwadi workers and social activists. The audience was sensitized about 
the rights of the girl child. There was also deep appreciation for all the schemes 
launched by the Government of India for the empowerment of women and welfare 
of the girl child. 

Tamil Nadu &Puducherry Region, Chennai 

 

Three programmes were organized in the Cuddalore District which is the only 
District in the State included in the 100 Gender Critical Districts identified by the 
Women & Child Development Ministry. The Beti Bachao, Beti Padhao campaign was 
launched in Cuddalore District with close coordination with District Administration. 
Puducherry DFP Unit was entrusted with this Campaign The District Collector,  
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District Level Women Officers participated in this programme. Field Publicity 
Officer, Puducherry is a member of the District Task Force which was constituted by 
District Collector, Cuddalore for the implementation of Beti Bachao Beti Padhao in 
the entire District. About 2270 were reached through these programs and 40 
feedback collected from the grass root. 

Karnataka Region , Bengaluru 

The Karnataka region organized two special programs on Beti Bachao, Beti Padhao at 

Shikarikhanaand Ankalagi in Bijapur District, the only critical district identified in the 

state. About 8,500 people were reached through these programs. The programs were 

organized in close coordination with District Administration, Zilla Pacnhayath, 

Department of Women and Child Development, CNFC, Department of District 

Information and Public Relations, 

Family Planning Association of India. 

District Commissioner of Bijapur and 

Vice President, Zilla Pancyath 

Ankalagi participated in the 

programme.  

As part of the programme, the unit 

arranged awareness rallies and rural 

quiz competition and the prizes were 

distributed to the winners. With 

coordination of the Song and Dram 

Division,10 cultural programmes and street play were organized during the campaign.  

48 feedbacks were collected from the villagers. The total print space of 480 cm 
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Published in various newspapers and this translates into Rs 6,240 of free publicity. 

 

West Bengal (South) Region, Kolkata 

In west Bengal (South) two programmes on BBBP were organized by FPU Chuchura 
under WB(S) Region   in Kolkata district. Cultural programs through S&DD were 
also organized. One of the programmes on BBBP was prepared for slum dwellers 
and Minorities in which the experts created awareness about proper nutrition with 

the help of relatively cheap products. Ramkirshna Sarada Mission, a renowned NGO 
in Kolkata came forward to cooperate with the DFP in these programmes. About 500 
people were reached and 40 feedback collected through these two programs. The 
overall sex   ratio of West Bengal is above average in comparison to all India sex ratio 
(956/947).  But the trend is decreasing in comparison to previous decades as such 
these programs are very much relevant. 

 

West Bengal (North) & Sikkim 

West Bengal (North) & Sikkim has organized two programmes in the critical district 

of North Sikkim (at Mangshila and Passangdung).The region lies in the chicken neck 

area of the International Border that connects India with north east region. The 

district where the programme was organized is remote and restricted place of 

Dzongu in North District of Sikkim where there is majority of tribal population. 

Density of population is very low (ten persons per sq/km). However, there is no 

difference between the girl and boy child. State government is looking into the 

reasons as why the sex ratio is low than other part of the state. With the two 

programs,400 people were directly touched. 50 feedbacks were collected and two 

cultural programs were organized. The BBBP programs are required more in the 
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plain areas rather than the hilly areas in the Region. The state government of Sikkim 

has included DFP in the ongoing campaign on BBBP. Print media coverage of the 

programs amounting to Rs.30,514 was generated through these campaign besides 

the local electronic media coverage. 

Assam Region, Guwahati 

In Assam Region, only two programmes were organized at Digary and Sonapur 
block in Kamrupmetro district.  The Region is mainly inhabited by minority ST/ SC 
and other backward communities. Most of the remote areas have lack of proper 
communication and is in media shadow. Through these programs, 2500 people were 
reached. Photo exhibition, film shows, rallies and quiz were organized as part of the 
campaign. The program was held in full coordination with officer of ICDS and Gram 
panchyats.  

  

Arunachal Pradesh Region, Itanagar 

 
In Arunachal Pradesh, the land of 

dawn lit mountains, two 

programmeswere held at Roing 

Village and Meka Village in 

Dibang valley District.  This 

district covered twenty villages. 

About 1000 people were reached 

directly through the program in 

media shadow areas. The people 

were of the view that such 

awareness programs must be  necessarily  conducted from time to time as to create 

awareness specially in remote areas. 

 
Odisha Region.Bhubaneshwar 

In Odisha Region, two programs were 
organized at Odagaon and Bhapur villages in   
the   critical district of Nayagarh by the 
Phulbani Unit. Around 2500 people were 
reached by the DFP Odisha region through the 
programmes in and around of the programme 
venue. Two mass rallies on BBBP were 
organized wherein PRI members, Block officials, ICDS officials, health workers, 
college girls students and other volunteers participated. Pledge on survival, 
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protection and education of girl child was administered among the all women 
participants of both the programmes. Women participants from all categories were 
given opportunities to speak on the theme. Total 40 nos. of feedbacks were collected 
at two different stages (before beginning of the programme and after the 
programme). 

 

 

Madhya Pradesh Region, Bhopal 

Bhopal region organized two 
special programmes in 2 critical 
districts of Gwalior and 
Dantiya. A total of 09 oral 
communication and 2 photo 
exhibition were organized as 
part of the campaign targeting 
an audience of around eleven 
hundred directly. 2 success 
stories were collected during 
the campaign. 2 group 
discussions were held in the 
programme. Young people 
were associated with the program so as to use their energy for the cause. 

Uttar Pradesh Region,Lucknow 

In Uttar Pradesh, two programmes 
on BBBP were organized by FPU 
Jhansi in village Badagaun and 
Dhamnapayak in District Jhansi. In 
these programmes more than 2850 
people were directly touched. Total 
24 feedbacks were collected. Song & 
Drama Division also organized 
infotainment program on the theme 
during the programs. 
 

Jharkhand & Central Bihar Region, Ranchi 

Two programs on Beti Bachao-Beti Padhao were organized in Dhanbad district by 

DFP, Jharkhand & Central Bihar. Dhanbad district has seen a major dip in CSR from 

951 in 2001 it has gone down to 916 in 2011. The Song and Drama division from West 

Bengal and Orissa performed dance, magic and puppetry for the rural people and 

disseminated information about the theme. During the programs, ‘aamsabha, quiz 
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and cultural programs were 

organized. For the orientation 

workshop on “Beti Bachao-Beti 

Padhao, PadmshreeShri Ashok 

Bhagat, noted Social Worker of  

Jharkhand came as a resource 

person. The program at 

Kumardih village of Govindpur 

block was attended M.P. of 

Dhanbad Shri Pashupati Nath 

Singh and MLA of Sindri Shri 

Phool Chand Mandal. There was 

a huge participation of local opinion leaders, NGOs, school children, and villagers. 

These programs were well organized with the effective coordination of local 

administration. Almost 40 feedbacks were collected in the two programs (10 before 

the program and 10 after). The rural audiences felt that sex determination of the 

foetus is a major social evil and all those involved in such activities should be 

punished. 5100 people were reached through these programs. 

 

Chattisgarh Region, Raipur 

 
In the Chhattisgarh Region, two 

programs were organized in the 

critical district of Raigarh. The Sex 

Ratio in the State is higher as 

compared to the national average of 

918. Almost 40 feedbacks were 

collected in the two programs.2700 

people attended these programs. 

Union Steel & Mines and labour 

Minister Shri Vishnu DeoSai was the 

Chief Guest at the program in his adopted Adarsh village and was accompanied by 

MLA Smt. Sunitee Satyanand Rathia. The other program was organized in the 

village adopted by MLA Shri Roshan Lal Agarwal. Print media coverage of the 

programs amounting to Rs.38,820 was generated through these campaign . 
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Bihar Region, Patna 

In the Bihar Region, two programs were organized in the critical district of Vaishali. 

Both the programs were organized in the two adarsh villages adopted by two MPs. 

The first program was organized in the Patepur, adopted as adarsh village by            

Shri Nityanand Rai, 

MP who graced the 

program. The Chief 

Guest at the 

program was Union 

Drinking Water & 

Sanitation Minister 

Shri Ram Kripal 

Yadav. Shri 

Mahendra Baitha, 

MLA was also 

present during the 

program.  The second 

program was 

organized in the 

village Bhagwanpur adopted by Union Minister Shri Ram Vilas Paswan. DAVP 

multimedia vans were present in both the programs. S&DD also gave their cultural 

presentations there. Almost 40 feedbacks were collected in the two programs.5222 

people attended these programs. Print media coverage of the programs amounting 

to Rs.70,784 was generated through these campaign . 

 

 

 

 

 

 

 

 



Directorate of Field Publicity, M/o Information & Broadcasting, Govt. of India 

Report on BBBP Awareness Programme Page 25 
 

Programme Location & Date 

S.

No 

Name of the 

Region 

Name of the place where 

programme organized  

Date 

1 North-West  
( Harayana/ 
Punjab/Himachal 
Pradesh) 

Machhroli in District Jhajjar 6.2.15 

Bharwas in District Rewari 6.2.15 

Chandana in District Kaithal 11.2.15 
Barna in District Kurukshetra 14.2.15 
Khudana in District Mahendergarh 25.2.15 
Bharri in District Fategarhsahib 28.2.15 
Kinnu in District Una 28.2.15 
Harbanspura in District 
Fategarhsahib 

4.3.15 

Lower Basal in District Una 4.3.15 
Battar Khurd in District Amritsar 11.3.15 
Malwal in District Ferozepur 11.3.15 
Kanwi in District Mahendergarh 11.3.15 
Outskirt of Gurdaspur in District 
Gurdaspur 

11.3.15 

Kadgil in District Tarntaran 13.3.15 
Gharotian in District Gurdaspur 13.3.15 
Rupana in District Srimuktsar 
sahib 

16.3.15 

Khijrabad in District SAS Nagar 18.3.15 
Sohana in District SAS Nagar 20.3.15 

    
2 Maharstra-Goa  

 
Kashti village in Ahmednagar 
District 

21.02.2015 

Shirur kasar in Beed District 24.02.2015 
Umbarda Bazar in Washim District 05.02.2015 
Giraoli in Washim District 09.02.2015 
Savkhed Bhoi in  Buldana District 05.02.2015 

Shelgaon in Jalna District 07.02.2015 

Bhadali in Jalgaon District 27.02.2015 
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Nepane in Jalgaon District 03.03.2015 
Sangrual in Kolhapur District 23.02.2015 
Islampur kapuskhed in Sangli 
District 

27.02.2015 

Harmal in North Goa 24.02.2015 

Maukshi in North Goa 27.02.2015 
Tamalwadi in Osmanabad District 03.02.2015 
Upala(M)in Osmanabad District 07.02.2015 

    
3 Jammu and 

Kashmir Region 
 

Sunisar in Jammu District 24.02.2015 

Kot balwal Jammu District 28.02.2015 

Ghangwal in Katwa District 18.02.2015 
Hiranagar in Katwal District 20.02.2015 
Shangus in Anantnag District 18.02.2015 
Veeri in Anantnag District 20.02.2015 
Chadoora in Budgaon District 26.02.2015 
Village Budgaon in Budgaon 
District 

09.03.2015 

Pulwama in Pulma District 14.03.2015 

Awantipora in Pulwama District 19.03.2015 
    
4 Rajasthan Maniya, District- Dholpur 13.02.2015 

Keladevi, District- Karoli 20.02.2015 
Khirani, District- Swaimadhopur 3.03.2015 
Bhakari, District- Dausa 13.02.2015 
Madhogarh, District- Alwar 20.02.2015 
Banera, District- Bharatpur 4.03.2015 
Ranoli, District- Sikar 23.02.2015 
Ajadikala, District- Jhunjhunu 25.02.2015 
Odoki, District- Sriganganagar 24.02.2015 
Dhankya, District- Jaipur 14.03.2015 

    
5 Gujarat  Haripura district Surat  5.2.15 

Dudhani at at Dadra &NagarHaveli  7.2.15 
Vasana, District Ahmedabad  6.2.15 
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Keliyavasana, District Ahmedabad  13.02.15 
Pali  in District Mehsana  16.02.15 
Nardipur at District Gandhinagar  20.02.15 
Virpur in District Rajkot  19.02.15 
Ramod in District Rajkot  26.02.15 

    
6 Uttrakhand  Bichupuri at Agra District(UP) 18.02.2015 

Govardhan at Mathura 
District(UP) 

20.02.2015 

Sasni at Mahamaya nagar 
District(UP) 

11.02.2015 

Hathrus at Mahamaya nagar 
District 

13.02.2015 

Bulandshar at District Bulandshar 04.02.2015 
Dadari at  Gautam Budhnagar(UP) 06.02.2015 
Dharchula at 
Pithoragadh District(Uttrakhand) 

13.02.2015 

Champawat at Champawat 
District(Uttrakhand) 

11.03.2015 

    
7 MMT Region 

(Meghalaya/Mizo
ram/ 
Tripura) 

Sajer, Nongpoh, Umling Block, Ri 
Bhoi, Nongstoin District. 

7.03.2015 
 

Umling Block, Ri Bhoi Nongstoin 
District 

13.03.2015 

Phalhrang, Saiha R.D. Block, Saiha 
District  

10.3.2015 

Saiha R.D. Block, Saiha District 
Lunglei  

10.03.2015 

Bakafa Block, South Tripura 
District Agartala 

11.03.2015 

Bakafa Block, South Tri 
pura , District Agartala 

12.03.2015 

    
8 Andhra Pradesh 

& Telangana 
Region 

Golconda Fort, Hyderabad, 
Hyderabad District 

10.02.2015 

Pulivendula village and mandal, 20.02.2015 
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Kadapa district 
 Kodur village and mandal, Kadapa 
district 

26.02.2015 

Yanam, District Puducherry (UT) 12.02.2015 
Guriampeta village, Yanam, 
District Puducherry (UT) 

03.03.2015 

    
9 Nagaland & 

Manipur region. 
Longleng district ( Nagaland) 10.03.2015 
Senapati district( Manipur 15.03.2015 
Longleng district ( Nagaland) 13.03.2015 
Senapati district( Manipur 17.03.2015 

    
10 Kerala Region Mala,Thrissur District 07.03.2015 

Chempukkavu, Thrissur 12.03.2015 
Kavaratti District Lakshyadeep 08.03.2015 
Agatti District Lakshyadeep 13.03.2015 

    
11 Jharkhand & 

Central Bihar 
Chaldua District Dhanbad 10.02.2014 
Param Pancho District Dhanbad 19.02.2015 

    
12 Uttar Pradesh  village Badagaun District Jhansi 09.03.2015 

village Dhamnapayak, District 
Jhansi  

10.03.2015 

 

 

 
  

13 West 
Bengal(South) 

Entally, District Kolkata  03.03.2015 
Mukundupur, District Kolkata 25.02.2015 

    
14 Arunachal 

Pradesh  
Roing Village in District Dibang 
vally  

16.03.2015 

Meka Village Dibang vally District 03.2015 
    
15 Assam  Digary Kamrup metro District.   27.02.2015 

Sonapur Kamrup metro District 04.03.2015 
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16 Madhya Pradesh 
 

Govardhan colony,Gwalior  04.03.2015 
Dantiya,Gwalior District 12.03.2015 

    
17 Tamil Nadu & 

Puducherry  
Marungur,cuddalore Districr 24.01.2015 
Thunisiramedu ,Districr cuddalore 3.03.2015 
Keezhkumaramangalam 
In cuddalore District 

17.03.2015 

18 West Bengal 
(North) & Sikkim  

Mangshila in north Sikkim 18.02.2015 
Passingdong in north Sikkim 
 

24.02.2015 

    
19 Chhattisgarh VILLAGE   GAHIRA, Lelunga -

Raigarh  District 
 

19.02.2015 

Village Loing, Lelunga    22.02.2015 
    
20 Bihar Patepur,District-Vaishali 14/02/2015 

Bhagwanpur, District-Vaishali 20/02/2015 
    
21 Odisha  Odagaon. Nayagarh Disrtict 21.02.15 

Bhapur, Nayagarh Disrtict 25.02.15 
    
22 Karnataka  Shikarikhana in Bijapur District. 19.02.2015 

Ankalagi of Bijapura District 
14.03. 
2015 
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Statistical Data- Region Wise 

S.No Name of the 
Region 

Critical 
Distric

ts 

Cover
ed 

Rallies Oral  
commun
ication/ 

Group 
discussio

ns 

Film 
shows 

Photo 
Exhibi
t-ions 

Quiz 
compet
-itions 

Print Media 
coverage at 

DAVP 

rates 

Feed 
backs. 

Approx  
Audienc
e 

1 North-West  13 13 210 9 28 28 250000 275 22500 

2 Maharstra-Goa 10 14 34 18 14 14 210000 290 23451 

3 Jammu and 
Kashmir  

5 10 20 10 10 10 100000 141 8200 

4 Rajasthan 10 10 34 15 10 10 161748 132 9425 

5 Gujarat  6 8 42 24 8 8 150000 43 15000 

6 Uttrakhand 7 8 24 20 16 8 17435 54 15700 

7 MMT  3 5 14 6 6 6 13075 70 3800 

8 Andhra Pradesh 
& Telangana  

3 5 15 12 5 5 94942 60 14345 

9 Nagaland & 
Manipur  

2 2 2 2 2 2 12000 20 800 

10 Kerala  2 1 4 4 4 6 NK 20 450 

11 Jharkhand & 
Central Bihar 

2 2 6 2 2 4 NK 40 30000 

12 Uttar Pradesh 1 2 12 2 2 2 5076 24 2850 

13 West 
Bengal(South) 

1 2 4 4 2 4 NK 40 500 

14 Arunachal 
Pradesh  

1 2 2 0 2 2 NK 40 1000 

15 Assam  1 2 7 0 7 7 NK 20 2500 

16 MP 2 2 9 0 4 8 4320 4 1100 

17 Tamil Nadu & 

Puducherry  

1 3 10 5 9 9 9948 40 2770 

18 West Bengal (N) 
& Sikkim region 

1 2 2 0 8 1 30501 50 400 

19 Chhattisgarh 1 2 9 7 2 6 38820 40 2700 

20 Bihar  1 2 14 6 2 2 70784 40 5222 

21 Odisha  1 2 14 2 2 2 70000 40 2500 

22 Karnataka  1 2 28 28 8 8 6240 48 8500 

Grand Total 75 101 516 176 153 153 1244889 1531 148813 
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VIP/VVIP Participation in BBBP Campaign organized by DFP 

S.No Name of the VVIP Village/ District 
1 Shri Ramkripal Yadav,  Union 

Cabinet Minister  

Patepur, Vaishali 

2 Shri Vishnu Deo Sai,  Union 

Steel & Mines and Labour 
Minister  

Gahira ,Raigarh 

3 Col. Rajyawardhan Singh Rathore 

,MOS M/o I&B.  
Dhankya, Jaipur 

4 4 Shri  Prabhubhai Vasava, MP 

,Bardoli 

Haripura village, Surat district.  

5 Shri Nityanand Ray, MP,Vaishali Patepur, Vaishali 
6 Shri  Y.S.Avinash Reddy, MP, 

Kadapa 

Pulivendula village,Kadapa 

district  
7 Shri Pashupati Nath Singh, MP, 

Dhanbad  

Kumardih village, Dhanbad 

District 

8 Smt. Neelam Ghore, MLC Orientation Workshop, Pune 

9 Shri  Rajpal Singh Shekhawat, 

Cabinet Minister of Rajasthan  

Dhankya, Jaipur 

10 Smt. Anita Bhadel , WCD 

Minister of Rajasthan  

Orientation Workshop, Jaipur 

11 Shri Bhupendra Singh 

Chudasama, Education Minister 

of Gujarat Govt.  

Keliyavasna in Ahmedabad 
district. 

12 Shri Viveknarayan, Mayor of 

Gwalior 

Govardhan colony,Gwalior 

13 Shri Kausar Moihuddin, MLA, 

Karwan, Hyderabad 

Golconda, Hyderabad  

15 Shri Malladi Krishna Rao, MLA, 

Yanam, Hyderabad 

Kamichetty Kalavedika Yanam, 

Puducherry (UT)  
16 Shri Mahendra Betha MLA Patepur,Vaishali 
17 Shri  Rajendra Patni, MLA, 

Karanja, Washim  

Umbarda Bazaar Village, 

District-Wasim 
18 Shri Phool Chand Mandal.MLA 

of Sindri Ranchi  

Kumardih village in Dhanbad 

District 

19 Shri Narpat Singh Rajvi ,MLA 

Jaipur 

Closing Workshop, Jaipur 

20 Smt. Diya kumar, Brand 

Ambassdor, Beti Bachao & 

MLA, Sawaimadhopur 

Orientation Workshop, Jaipur 

21 Smt.Sunitee Satyanand Rathiya, 

MLA  Raigarh  

Orientation Workshop, Jaipur 

22 Shri.Roshan Lal Agarwal, MLA, 

Raigarh 
Gahira /Raigarh 
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Glimpses of BBBP programs  
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VIP Participation in DFP programmes 
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